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RESORT IN BLACK & WHITE 


resort collections, one 

element stood out — the 
days of leisurely cruising are 
long gone, and with them 
the need for strictly “vaca- 
tion” clothes. Global travel, 
hectic work schedules and 
less off time has resulted in 
a mind shift in wardrobe 
requirements. Designers’ | 
response is sophisticated 
dressing in seasonless 
weight fabrics combined 


n our preview look at the 





FUR TAKES A 
NEW DIRECTION 





ur was one of the 
major stories of the 
fall ready-to-wear 


collections. During the fur 
shows, the options designers 
presented ranged from 
minimalist designs (Trilogy, 
Douglas Hannant) to the 
more extravagant over-the- 
top looks at Dennis Basso. 


with a pronounced emphasis 


on citified clothes. Further 
reinforcing the new mood is 
the color palette. This sea- 
son, the collections rely 


heavily on a black and white 


color scheme that looks 
particularly refreshing and 
modern. Otherwise, the 
palette plays to neutral 


tones plus lacquer red, navy, 
lavender, citron, bright pink, 


turquoise, pistachio, and 


continued on page 2 








For the past few years, fur 
has moved away from being 
thought of as a “once in a 
lifetime” to a more frequent 
and common purchase. 
Although detractors such as 
PETA are still active and 
high profile/celebrity de- 
signers, such as Stella 
McCartney, publicly eschew 
fur, well-heeled women are 
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embracing it. Designer Den- 
nis Basso showed his latest 
to an over-capacity audience 
in the ballroom of the Hotel 
Pierre. Most of the women 
in the audience were faces 
one sees regularly in the the 


continued on page 3 








“RESORT IN BLACK & WHITE” 
continued from page 1 


salmon. Crisp tailoring 
plays against softly femi- 
nine elements. Details, 
though subtle, abound and 
include delicate pleating, 
ribbon ties, shirring, taping, 
pinking and beading. 


Making a strong debut with 
resort 2002 is Charles 
Nolan’s sleek collection for 
ANNE KLEIN. His perspec- 
tive focuses on “reality— 
based sophistication.” He 
shows glamorous late day 
separates like the luxe black 
Russian broadtail pea coat 
tossed over a black cash- 
mere pullover, white cotton 
shirt and black crepe pants, 
then segues into easygoing 
black/white gingham 
shantung pants paired with 
a beaded mesh camisole. At 
the core of the collection — 
the perfectly tailored jacket 
fashioned in wool/Lycra 
twill, cotton canvas, double- 
faced wool or buttery soft 
leather. Nolan’s relaxed 
double-faced zip-front rose 
anorak, with a matching 
drawstring waist full skirt 
in duchesse satin and a 
simple white cotton tee, is 
simply gorgeous. A black 
twill schoolboy blazer de- 
tailed with white piping 
portrays a different mood. 
This accompanies a beaded 
white crepe de Chine top 
and black frayed edge jeans. 
Pleats are ubiquitous for 
resort. At Anne Klein, they 
peek out from the back of an 
A-line skirt, accent the wisp 
of a blouse, or turn an 
origami pleated top into 
something special. Perfectly 
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capturing this mood is the 
gradient stripe georgette 
pleated blouse shown atop 
an ivory crepe twill inverted 
pleat skirt. 


At RON LEAL the attitude is 
chic, sporty elegance to 
wear practically year-round. 
Simple silhouettes rely on 
gorgeous fabrics, such as 
stretch wool in a lavender 
melange, versatile matte 
jersey, pure silk georgette 
and crepe, corded cashmere, 
and glacé leather and suede 
in orchid or mauve. Shapely 
jackets do double for work 
or play in combination with 
either slim skirts or flat 
front pants. Iridescent taf- 
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feta separates also cross 
over easily, while beaded 
lace tops up the luxe factor. 
Wonderful cotton/cashmere 
blend striped sweaters in 
blue and white are the per- © 
fect solution to cool Palm 
Beach evenings when paired 
with stretch cotton separates 
in pale blue. Leal also shows 
a gorgeous silk gazar coat in 
black that captures the es- 
sence of couture in its cut. 
Also in silk gazar is a terrific 
black/natural gingham 
check strapless dress — per- 
fect for day or dinner. For 
fun in the sun there are 
charming cotton separates, 


continued on page 6 


4 
Le 


e 


RON LEAL 


“FUR TAKES A NEW DIRECTION” 
continued from page 1 

society pages of WWD, W, 
Town & Country, and Vogue. 
Additionally, designers such 
as Douglas Hannant have 
created coats and capes that 
have the same (in his case, 
cutting-edge) feeling as their 
ready-to-wear collections. 
The message is loud and 
clear: fur is a key textile to 
be manipulated into just 
about any silhouette or 
garment that strikes a 
designer’s fancy 


TRILOGY 
Creative director, 
Michael McCollom. 


“Remember when cashmere 
was ‘precious’ and you only 
had one cashmere sweater? 
Look at cashmere now, you 
can get it in a variety of 
plies and prices and just 
about any color conceivable, “ 
states Michael McCollom, 
Trilogy’s creative director. 
“The same thing, he contin- 
ues, is now happening with 
fur, and leather for that 
matter.” His mission at 
Trilogy is to bring fur to a 
new and younger customer 
and to de-formalize the way 
women wear fur. 


McCollom employs a 
minimalist approach to 
design, netting him terrific 
results at retail. He reports 
that women are responding 
to fur now that there are so 
many different shapes and 
colors to choose from. The 
new furs look right with 
sportswear. This is quite a 
switch from years past, 
when fur was considered by 





the vast majority of women 
to be reserved for only the 
most special occasions. 
McCollum’s focus is to 
create designs that are light- 
weight, luxurious and un- 
derstated that will appeal to 
Trilogy’s 25-45 year old 
target consumer. 


Key components in the 
collection are the use of 
double-faced mink and 
Persian lamb, and the 
application of textural 
techniques. He employs a 
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DOUGLAS HANNANT 


broad color palette ranging 
from soft coral to a mellow 
yellow. The knitted mink 
pashmina with pocket detail 
was a favorite at retail ($998 
wholesale). Standouts here: 
a fashion item, the “Caper 
leather popover poncho”; a 
black woven leather poncho 
($498 wholesale); and the 
“Butterfield 8”, a sheared 
and long hair belted mink 


continued on page 4 
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“EUR TAKES A NEW DIRECTION” 
continued from page 3 


Going forward, Trilogy will 
be adding new products and 
categories to the fur line, 
and further expanding into 
luxury goods and apparel. 
Available at Bergdorf 
Goodman, Neiman Marcus, 
Georgina (LI) and other 
specialty stores, Trilogy will 
also be showing spring 2002 


at the Coterie, September 15-17. 


DOUGLAS HANNANT 
FUR COLLECTION 
Licensed by Natural Furs 
International, Inc. of 
Canada. 


“There are no classics in this 
collection,” says women’s 
sportswear designer, Dou- 
glas Hannant. “This is a fur 
line for a whole new group 
of women who have never 
worn fur before.” 


Hannant took inspiration 
from the modernistic archi- 
tectural movement popular- 
ized by Bauhaus in the 
1930’s. His fur collection is 
in the same spirit as his 
architecturally edgy ready- 
to-wear line that is distin- 
guished by its clean, sharp 
lines. The latest ready-to- 
wear collection features 
pinstripes and copper 
colored pieces, and black. 
Leather trim and wide ex- 
posed bronze zippers on the 
fur and ready-to-wear lines 
add an edgy twist. 


As a member of the new 
school of fur designers, 
Hannant treats fur asa 

textile, blurring the line 
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between day and evening. 
He achieves a polished yet 
relaxed look by eliminating 
traditional closures. Instead, 
garments are wrapped, tied, 
and draped around the 
body. Hannant revamps the 
classic long chinchilla coat 
($17,000 retail) by piecing 
the furs edge to edge, re- 
sulting in a slimming rather 
than bulky silhouette. 


Fur isn’t just brown, black 
or white anymore. There’s 
copper, ivy, beige and navy 
as well as a swakara (lamb) 
and red fur maxi-coat dyed 
brick red. Other top looks 
are the champagne dyed, 
corded/sheared mink jacket 





with batwing sleeves ($5200 
retail), and the champagne 
dyed, zip/sheared mink 
jacket, worked to have a 
popcorn like texture ($4,200 
retail). The indigo tint sable 
stole with pockets ($16,000 
retail), completes a navy 
pinstripe pant and top look. 


DENNIS BASSO 


Dennis Basso states in his 
program notes, “The stylish 
woman today is feminine, 
elegant and tailored and is 
eager to find new ways in 
which to express herself.” 


continued on page 8 


DENNIS BASSO 
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PIERROT 


uoyed by the success 

of his fall show and 

secure in his deal 
with Onward Kashiyama, 
Pierre Carrilero is well 
launched or, as he says, 
always on the move to 
create more and more 
stunning knits. 


He has come a long way 
from his native Lyon, 
France’s premier textile city, 
selling to Barneys, Linda 
Dresner, Patricia Field (who 
loves his micro minis), Ra- 
dar Inc., Richard S. Lasker 
and others. He also ran the 
Horn Boutique with his 
friend Miguel Adrover, 
whose knits he designed for 
two seasons. Pierre, the 
former actor, singer, and 
clarinet player grew up with 
a passion for music, draw- 
ing and painting. He started 
sewing and knitting when 
he was nine. 


When he arrived in this 
country, he became fasci- 
nated with all aspects of 
American life: for example, 
playing with his adopted 
language, John Deere trac- 
tors translate into deer 
crossing signs on his sweat- 
ers. Nature for him means 
the great outdoors; he loves 
the seasons, especially the 
coziness of fall and deep 


snowy winter. People fasci- 
nate him and inspire his 
designs — the Amish, cheer- 
leaders and the beauty of 
American mothers. Despite 
pieces that focus on young 
customers, he is not youth 
or x-ray thin obsessed. His 
clothes are comfortable, 
playful, flattering to all 
women, and easy to wear. 
There is hardly a woman of 
any age who does not feel 







PIERROT 


cozy in his oversized color- 
ful knits. 


Pierre is intrigued by our 
apparent clash of cultures, 
and empathizes with the 
American Indian ‘who was 
here first.’ His fall 2001 
collection offered trapper 
motifs, beaver tails, deerskin 
trims, white fox, a Hiawatha 
style feathers and knit dress, 
continued on page 7 
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“RESORT IN BLACK & WHITE” 
continued from page 2 


most notably the group ina 
natural/black camellia 
print. The snap-front jacket 
is a winner paired with 
matching short shorts. 


YIGAL-AZROUEL calls his 
collection pre-spring rather 
than resort, so the emphasis 
is on city dressing in shades 
of black, white, navy and 
burgundy. Again the think- 
ing seems to be “seasonless 
clothes,” but aimed at the 
young and slim. His most 
successful looks are the 
simplest. Among these is a 
white cotton chiffon shirt 
with double tier ruched 
collar and crackle leather 
skirt; the burgundy chiffon 
blouse with ruched band 
and black stretch wool trou- 
sers with contrast stitching; 
a chiffon tuxedo shirt with 
black tuxedo trousers 
detailed with a vertical 
beaded band. 


SYLVIA HEISEL continues to 
perfect her understated 
elegant approach to dress- 
ing. As always, the emphasis 
is on day-to-dinner clothes 
that travel well. Fabrications 
include stretch cotton twill 
lined with stretch 
charmeuse, silk matka, 
piqué, crepe, taffeta, and 
silk hemp. The palette 
ranges from sharp black and 
white, to powder blue, to- 
bacco, moss, celadon and 
pink. Highlights include her 
poufy strapless dress in 
midnight navy to dance the 
night away, and the silk and 
metal shimmering jackets 
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and tops in pale blonde that 
work back to the crepes. 


Fun, flirty fashion with an 
emphasis on detailing is the 
mood at CYNTHIA STEFFE. 
Here too the color scheme is 
unexpectedly dark. Her city 
chick goes to the Hamptons 
dressed in a sexy low belted 
mini mink-colored baby 
pinstripe stretch, and she 
softens it with a smocked 
peasant blouse in a water- 


color print crepe. She’ll also - 


covet the techno stretch 
latch-front topper in black 
(what else), and add the 
matching double belted 
bootleg pants or zip slit 
skirt. Steffe’s soft side reap- 
pears in the side tied draw- 
string crepe tank and “ca- 
lypso” skirt, the fabulous 
lace front mesh tank in 
indigo/black stretch lace, 
and a charming beaded 
“corsette” tank in dull 
rayon. One of the best items 
in a strong collection has to 
be Steffe’s fabulously sexy 
asymmetrical one-shoulder 
dress in sparkly black 
sequin netting. 


No one captures the mood 
of true resort better than 
LILLY PULITZER. Her time- 
less take on the ultimate in 
preppy dressing bears closer 
scrutiny, as it’s the subtle 
details that make the collec- 
tion stand out. Gorgeous 
florals in sunny brights are a 
hallmark each season. Some 
of the prettiest include a 
Bermuda pink large scale 
floral, the scuba blue/white 
ocean motif, the multi island 
patch in pinks/greens/ 
blues, and the charmingly 
ditsy pineapple passion 


print on a salmon ground. 
Pulitzer’s take on the ubiq- 
uitous toile de Jouy print 
looks refreshingly new ina 
subtle pink monkey embroi- 
dery design on pistachio 
cotton ground. In addition 
to her classic shift dresses, 
there are wonderful cotton 
twin sets and cable sweaters 
to mix with solid stretch 
cotton twill pants, or scal- 
loped edged printed minis. 
Featherweight island cash- 
mere sweaters look terrific 
and chic with printed stretch 
cotton capris, tiny shorts, 
and 19” print minis with 
grosgrain trim at the waist 
and back pocket. Perfect for 
days at the beach or dinner 
in town is a printed cotton 
poplin wrap dress with front 
pocket and spaghetti straps 
in the scuba ocean blue 
print. To toss over every- 
thing, a perfect pure cotton 
twill, water-repellent knee 
length coat in bright salmon 
— lovely with a classic white 
shirt and embroidered cot- 
ton poplin capris. 


Standouts from some of the 
other resort collections 
include RENEE DUMARR’s 
beautiful day-to-dinner 
silk/wool outfits, the 
“Chanel” tweeds, the navy/ 
beige stretch sharkskin 
pieces and the beaded and 
embellished organzas. 
DuMarr ups the ante with 
her emphasis on couture- 
like workmanship and de- 
tailing. KENTH 
ANDERSSON centers on 
black, white and pink lady- 
like dressing. His ruffled 
organza blouses, the double 
georgette peasant blouse 


continued on page 8 


“DESIGNER FOUS” 
continued from page 5 


rabbit fur, hunters and their 
dogs, and birds of prey or 
those who are preyed upon, 
emblazoned on backs and 
fronts in bold contrasting 
color. He currently plans to 
explore some of these same 
themes in future collections. 
We look forward to seeing 
pieces as striking as his 
latch hook gray wolf knits 
for fall, incorporating sev- 
eral fur and feathered fauna, 
and an encore for his eagle 
sweater inspired by the 
painting, “End of the Trail,” 
snapped by Sarah Jessica 
Parker. In fact, for Holiday / 
Resort, he plans a mini line, 
which he calls “Walmarterie”. 
The inspiration actually 
came from a sweater with a 
bear motif selling for $9.95 
at K-Mart. For his backer, 
Onward Kashiyama, Pierre 
expects to add more com- 
mercial pieces that are more 
inexpensively produced, 
using yarns that are 80% 
acrylic and 20% wool. 


Pierrot 

c/o Fuel 

550 West 29" Street 
New York, NY 10001 
Phone: 279-4440 


JAMES 
COVIELLO 


ames Coviello’s new 
J collection is a work in 

progress that he prefers 
to call pre-Spring rather 
than Holiday/Resort. He 
tries to ship this small col- 
lection while competitors 
are still doing Resort. He 
concentrates on producing 
elaborate dresses rich in 
detail, but he will also focus 
on basics that are original 
and interesting. Bound to be 
popular with stores are 
skinny strap t-shirts, actu- 
ally manufactured by an 
underwear factory in 
England, where they are 
called vests and worn for 
warmth as camisoles under 
layers of shirts and sweaters. 


Coviello sells to a wide 
range of stores: Nordstrom, 
Neiman Marcus, Marissa 
Collection in Naples, “4510” 
in Dallas, Halls of Kansas 
City, Fred Segal, and Flair in 
Santa Monica. His dresses 
are high impact and dra- 
matic because, as he put it, 
hard core veteran buyers 
need to be excited. Indeed 
they have been, particularly 
by his striped charmeuse 
ticking dresses, fall 2001 
best sellers, and crocheted 
dresses adorned with feath- 
ered pins and other flam- 
boyant corsages from his 
previous collection. Al- 
though they conjure up the 
‘20s, ‘30s, ‘40s, these femi- 
nine frocks are essentially 
timeless. 





James Coviello is a perfec- 
tionist. He takes extra, time- 
consuming steps fitting 
models and brings this same 
meticulous approach to 
knits, accessories and 
wovens. The press loved his 
tweed jackets paired with 
chiffon skirts; vintage-in- 
spired flourishes give a 
romantic ‘30s feel. He cre- 
ates his prints by scouring 
flea markets for old books 
and then re-coloring the 
designs. His use of quality 
materials is reflected in the 
rich elegance of the clothes. 


He has been creative all his 
life, starting at four years 
old with an exhibit of fan- 
tasy animals. He attended 
Parsons and started out 
designing jewelry at 
Erickson Beamon. His first 
hat was for Grace Jones, 
followed by headwear and 
accessories for the runway 
shows of Oscar de la Renta, 
Geoffrey Beene, Calvin 
Klein, Versace and Anna Sui, 
which established Coviello 
as one of New York’s finest 
milliners, launching his first 
collection in 1987. In 1992, 
he designed knitwear for 
Anna Sui that continues to 
sell in America, Asia and 
Europe. This year, press and 
buyers enthusiastically 
acclaimed his first runway 
show of woven and tailored 
styles for spring 2001. 


Where is he going? He 

wants to concentrate on 
accessories, particularly 
hats, bags and corsages. 


continued on page 8 
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“FUR TAKES A NEW DIRECTION” 
continued from page 4 


This year, Mr. Basso adds 
alligator into the mix, com- 
bining it with fur in pieces 
such as an oatmeal tweed 
jacket with an alligator waist 
cummerbund inset and lynx 
cuffs. For evening, he rein- 
troduces ermine in extrava- 
gant designs — a black 
ermine full-length coat with 
natural sable notched collar 
and cuffs. 


Mr. Basso also excels in more 
casual looks, like the lippy 
spotted cat jacket with sable 
collar and broad belt and the 
full length coat with side 
slits and notched collar, that 
recall coats worn by 
Jacqueline Kennedy during 
the Camelot days. Also of 
note was the swakara pony 
print suit with black leather 
detailing and wrap skirt for 
the younger set. 


Basso is not only a fine 
furrier but also a consum- 
mate showman and PR man. 
The Hilton sisters modeled 
some of his finest outfits and 
actress Joan Collins made a 
surprise appearance in an 
extravagant sable coat and 
gown, also of Mr. Basso’s 
design. 


Contact Trilogy showroom: 
212-967-8123 


Press for Douglas Hannant: 
Abel Rapp, Deborah Hughes 
PR, 212-727-2220. 


Press for Dennis Basso: The 
Saxton Group, 212-925-2507 





“DESIGNER FOCUS” 
continued from page 7 


He is currently selling 
accessories only to Bergdorf 
Goodman. He loves to do 
soft bags, woven or cro- 
cheted pouches. Italian 
Vogue named one of his 
creations “the bag of the 
season,” and put one of his 
hats on their cover. He de- 
lights in elements of fancy, 
such as angel wings and a 
polar bearskin for Harper’s 
Bazaar (made out of fake fur 
with leather lips), on which 
Kate Moss, lying otherwise 
naked, modeled boots. For 
James Coviello, whose ambi- 
tion is to deck out a woman 
from head-to-toe, the ulti- 
mate goal is his own store. 


James Coviello 


c/o Scott Schuman 
220 West 19* St., 
Suite 501 
New York, NY 10011 
Phone: 675-9791 
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WOMEN’S. 
SPRING RTW 
SHOWS 


NEW YORK SEPT. 7-14 
(MEN’S & WOMEN’S) 

LONDON opr tT, 16-21 
MILAN SEPT. 22-OCT. 3 
PARIS OCT. 5-13 


“RESORT IN BLACK & WHITE” 
continued from page 6 


with lace details, split lay- 
ered georgette pants, and 
satin organza long bias cut 
skirt are gorgeous; as is his 
sleeveless, double georgette 
dress with ruffle front. ZION 
works her magic on femi- 
nine, flowing resort dressing 
with an emphasis on bias 
cuts, soft separates, and soft 
tailoring. In the offing is a 
charming white on black 
scribble print group in 100% 
viscose that works nicely 
with her tiny windowpane 
check pieces. 
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